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1. AURORA WORLD

1-1 History & Introduction
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1. AURORA WORLD
1-2 Global Network (
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2. AURORA's competiveness

2-1 Core Competences

AURORA

v v v V v

Digital Platform
Smart Toy




2. AURORA's competiveness
2-2 Character Toys




2. AURORA's competiveness

2-3 Character Brand

One Source, Multi Use (OSMU)
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3. AURORA Global Market

3-1 Global Sales (
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3. AURORA Global Market

3-2 Global Main Brand
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3. AURORA Global Market
3-2 Global Main Brand

=<1 (Eco Nation)

10



3. AURORA Global Market

3-2 Global Main Brand
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3. AURORA Global Market

3-2 Global Main Brand (License)
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3. AURORA Global Market
3-3 Key Brand & YOOHO
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3. AURORA Global Market
3-3 Key Brand 6 YOOHOO & FRIENDS
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3. AURORA Global Market

3-3 Key Brand 6 YOOHOO & FRIENDS
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3. AURORA Global Market
3-3 Key Brand 6 YOOHOO & FRIENDS
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3. AURORA Global Market

3-3 Key Brand 6 YOOHOO & FRIENDS

| YOOHOO & FRIENDS l

Total Q’ty S
~100,000,000pcs _ “::. w famazon

.-\.)\n N\ T \\'

17



3. AURORA Global Market

3-3 Key Brand 6 YOOHOO & FRIENDS
> MAl 2ich 221Y Mul22H [TSEARNE 2+ Join !

‘=2 &I S OHLIHO| M
HMIA 19070= ol 2074 H0{ 2 SA| AMH|A

Daekyo

,, oc~wEme @‘V

U - AVIN B2OOMS Nm(:':.) TURKEY @ Tv3, 71V,
;PoP) - Y TR G Carousel, Detskiy)
............. ° ialyl o iy
| cem— @ pop ® chnAa DAEKYO) F
m ...........................
RAOK TELEVISAO O PORTUGAI aveasass: . . m m )ﬁ(’ ......................... k
PORPTUGAL @ o i e “
®RP) PEEg e HamolTV) e
EEiE JoemoEmw T
g x a i
(m _-.1-'.._-". ..A..‘..... .
ol . MY T @
. - . . (MRTV3) ®
e Y

COUNTRIES
” v e  QSLIO  m=pracore
ChannelL & Majid TV) MALAYSIA i aigs



4. AURORA Domestic Market

4-1 Domestic Sales (
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4. AURORA Domestic Market

4- 2 Toys distribution

A Toy Playground that Provides Pleasure and Happiness
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4. AURORA Domestic Market

4- 2 Toys distribution
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4. AURORA Domestic Market

4- 2 Toys distribution
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4. AURORA Domestic Market

4- 3 On- line Market

Amazon

Contents
- Youtube , Netflix
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4. AURORA Domestic Market
4- 4 ()




4. AURORA Domestic Market

4-4 ()
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4. AURORA Domestic Market
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